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Let’s dive in
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source

https://www.orbitmedia.com/blog/content-marketing-audit/


Which are our best performing 
traffic sources?









A visit of 10+ seconds, 2+ pages or 
any conversions

…is an engaged session



Next Steps
…now that you know your 

top traffic sources

• If it’s not working, fix it or give it up

• If it is working, double down
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Which content is attracting 
visitors from search?









Next Steps
…now that you know your 

top search performers

• Make more of them!

• Add calls to action to them

• Exclude them from other reports



Which content has rising/falling 
search traffic?







Next Steps
…now that you see what 

has declining search traffic

• Add visuals (graphics, video)

• Add contributor quotes (SMEs)

• Add supportive evidence (data, examples)

• Add formatting (subheads, bullets, etc)

• Add depth and detail 

…and semantically related phrases



What phrases 
does this article rank for?

Let’s ask Google Search Console







Which email campaigns 
performed the best?
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Email Metrics vs. Website Metrics

source: Increase Email Open Rates, Orbit Media

https://www.orbitmedia.com/blog/increase-email-open-rates-success-factors/
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Email Metrics vs. Website Metrics

source: Increase Email Open Rates, Orbit Media

https://www.orbitmedia.com/blog/increase-email-open-rates-success-factors/






This is how Analytics knows that 
they clicked on your email
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https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…



The GA4 Content Marketing Audit

https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…



The GA4 Content Marketing Audit

https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…



The GA4 Content Marketing Audit

https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…



The GA4 Content Marketing Audit

https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…



The GA4 Content Marketing Audit

https://www.orbitmedia.com/blog/branded-keywords-seo/?utm_source=july19-newsletter&utm_medium=email&utm_campaign=branded-search

Take a closer look at that link…











The GA4 Content Marketing Audit

Medium
broadest origin of traffic

email

Source
Specific (branded) origin of traffic

mailchimp

Campaign Name
Specific marketing effort

april_newsletter

Campaign tracking for an email newsletter













Next Steps
…now that you know your 

top email campaigns

• Create new campaigns that emulate 

those top performers

• Simply resend the top emails 

using different subject lines



Which social networks are 
working well?









Next Steps
…now that you know your 

top social networks

• Get active in networks 

with low traffic, high engagement

• Accept the limits of networks

with high traffic, low engagement

• Double down on networks

with high traffic, high engagement



Which content performed best in 
social media?







Next Steps
…now that you know your 

top performing articles 

in social media

• Keep promoting articles with the 

highest engagement levels

• Produce more similar content

and promote it in those same channels



Where did this article perform 
best?









Next Steps
…now that you know your 

performance of every article

• If email or social traffic was unexpectedly 

low …promote once more

• If engagement within any channel was 

unexpectedly high …keep promoting



source: Content Promotion Strategies, Orbit Media

https://www.orbitmedia.com/blog/content-promotion-strategy/


Thank you.
Reach out anytime.

Andy Crestodina

Co-founder / CMO

773.353.8301

andy@orbitmedia.com


